MEXICAN STATE MINI-RESEARCH

Creating an “Infomercial”
Objective: In a small group of 1-3 students you will be researching a state from Mexico.  From that research you will create an “infomercial” to perform in front of the class.  

Premise: You work for the state government of Mexico.  Since about 30% of Mexico is under the age of 15 the government would like to convince more young people move to your state.  That’s why the state government wants you to create an “infomercial”.  The “infomercial” should highlight the good about your state.
Directions: 

1. Fill in the research page about your state using the internet.  Every person in the group must contribute to the research.  You will not complete the research if you don’t divide up the work.

2. Now you get to write your infomercial.  See the rubric below to make sure you cover all required content. 
	
	Advanced
	Partially Proficient
	Unsatisfactory

	Content
	Contains at least 5+ facts on Geography, Economy, and Culture.  So at least 15 facts total. Your research page is complete.
	Commercial has ¾ facts on Geography, Economy, and Culture.  Only 9-14 facts total. Incomplete research page
	Very few facts.

	Length
	Infomercial lasts 30 seconds or more.  Under 60 Sec.
	Infomercial is less than 30 seconds. Under 60 Sec.
	Didn’t do the infomercial.  Under 60 Sec.

	Infomercial
	The commercial clearly explains WHY people should move to your great state.  You give at least 2-3 reasons.  You tie your facts to your opinions. The information is presented in an interesting and creative style.  We are entertained.
	You state facts about your state.  You give less than 2 reasons WHY people should move to your state.  You have facts but don’t really tie them to your opinions.  The information is mainly presented in an interesting and creative style.
	The information is not presented in an interesting and creative style.  You don’t have any reasons about WHY people should move to your state.  You have very few facts.


MEXICO STATE RESEARCH:

GEOGRAPHY:

(major cities/communities; what does it look like—rivers, mountains etc.; capital; population, size of state, climate....)

ECONOMY:

(How do they make their money and earn a living?)

CULTURE:

(tourist attractions; things to do and see; foods, language, religion, clothing etc...)

